Tupperware

TUPPERWARE BRANDS CORPORATION i U i2 F 2 #t
2008 & E bR
e R
AIEOFSRVR EA

Mid, oy N—0 7 HOTHERE, MRICZNIZEEFNHFEDOMLICETLHAIICDODNT, Uy - I—
127 ZA2EXD 2008 4F 8H 4 HMITIRMAFMELITZITWMO, ThemAHEN L Lk, ZOEEIC
WO ELEFABEVWLELXT,

AR 5 NTRADFKIKEIZ, PAFICEET 2 I 2BRE . kD EBEENTHN T 217 B EDTOMDIRPUTR
SNz, EENEZISHEENARRNRIE T A Z LN T > 2 2 3R < FERIT O X5 IEbHDEEA,
Y TREEZENZEFT vy 7L THREW)

(] #sisosts

(] commmcshifimEeA, B2 0IERERR
[ 220, ZORBEBOMTMOLH. FEORT. FROFE, -8R0
U 7= SRR B0 U 7= 53 2 0 TAUE RIRIASAE OKIE K)L) 72 E3EL < AL TR E W,
AR BRI AN E DX A EBRINESDIFTRTEMICHE LT
QEEV, WHE, FEROIIEWE L, BIEZAAMEL TOIBATS, Mz
AALTLEEN, 72, WHE, HEOMIEWRE L, BRI S NERE TS
ZOEEDALTL ZE 0]

Z OMEFRGEF TR U RN ED > 1255121, 2o R TRthIicHENEZL £7.

K& BETITHATIW) wE BETITHEATIW)
28 BETITRHRATIN) [iRan: RO L NES D)
J—=%) ckFaUsao—- FUN— H £} =4

ZDH v IN—7 x 7HHOFFEORHERGEAEIT, FEDVIGU EORERIGESNE T, b LbARE
DHEBOWF T, ZOMEMHEORAZRDSNTVAEVWIZHENNDST, ZOfFEIEICRERI N
TVBHEOIICY TIIE L REMEN D 2L E1E. TOBADLAE, &, 2L THIDH 2 FHWIC
DT, ZOHMICHFED ERAIL T ZI N,



