Tupperware

KOPMNOPALUA TUPPERWARE BRANDS, EE NOAPASAENEHUA U AOYEPHUE
NPEANPUATUA

3AABJIEHUE Ob O3HAKOMJIEHUU C NMOJIOXKEHNAMU
«9TUYECKUNX N NMPABOBbLIX HOPM» U MPABUJIAMU KOMIMAHUMW,
OTHOCALUMMUNCA K KOH®JIUKTY UHTEPECOB, 4A 2008 r.

A npoyen n NOHAN QOKYMEHT «3TUYECKME U MPaBOBbIE HOPMbI» kKoprnopauuy Tupperware Brands u
cofep)kalumeca B HemM npasuna, OTHOCALLMECA K KOHMDUKTY UHTEPECOB, NONYYNB IK3EMMIIAP 3TOr0 AOKYMEHTa
BMECTe CO BCTYNUTENbHbIM NucbMoM OT 4 AsrycTt 2008 r., nognucaHHbiM Pukom loyuHrcom. A cornaceH
cobnioparb 3TV 3TUYECKME U NPaBOBblE HOPMBbI.

Hu A, H1 MOM 6NU3KME POACTBEHHUKU HE UMEEM U HE OXXMOAEM UMETb KakKux-IMb0 HeMnocpeaCTBEHHbIX UMK
KOCBEHHbIX HTEPECOB, KOTOPbIE MO 6bl NMOBIMATL Ha BLIMOSIHEHWE MHOK MOUX 06A3AHHOCTEN UK HA APYTYyIO
CUTYaLMO, NPEAYCMOTPEHHYIO «QTUYECKMMU U NPABOBLIMI HOPMaMW», 3a CNEAYHLLMMU UCKTHOUYEHNAMMU.
(MoxanyicTa, nocTasbTe ranoyky B COOTBETCTBYHOLLEM KBAApPATUKE.)

L] KoHdnunkToB Het

L] Ha obparHoi CTopoHe OKyMeHTa onuwuTe o601 MMEroWMnCA KOHIMKT MHTEPECOB WU
npunoXxute ROoKyMeHT. [[lante nogpobHoe onncaHune, ykasas UMA U PaMununto
L,pYroi CTOPOHbI, y4aCTBYIOLLEN B COENKE UMM Onepauun, a Takxe Xapaktep HTEPEecos,
BCTYMaroLLMX B KOH(JIMKT; ONuULLMTE Onepauum U CAENKKU, OCYLLECTBIIEHHbIE Ha NPOTAXXEHUN
npowepawero roga, u ykaxute B gonnapax CLLUA npnbnusntenbHblin eXXerofHbln pasmep CyMM,
MMEIOLLMX OTHOLLEHNE K [anbHEeMWnM CXOaHbIM onepaumAm u coenkam. Cnepyet ykasarb
Takxe nobyro NPoYyro MHAOPMALLMIO JINYHOMO XapakTepa, UMEHOLLLY0 OTHOLLEHWE K
KOMMEPYECKON OeATENbHOCTU, KOTOpaA NpefyCcMOoTpeHa unn MoxkeT ObiTb npeaycmoTpeHa
«QTUYECKMMU U NPABOBLIMWU HOPMamMU», ecnn Bbl cuntaeTe, Uto ara MHopmMaLuma [omKHa 6biTb
coobLueHa pykooacTtey KomnaHun. Ecnv Bel coobLiaete 0 KOHIMKTE MHTEPECOB, BOZHUKLLEM
Ha NPOTAXXEHUW NPOLUEALLIEero roaa, U 3T0T KOHMIMKT BCe eLle NPoAoSHKaeTcA, MoBTOpuUTe
nogpobHoe onucaHne KOHMNNKTa MHTEPECOB. ECnn KOHANUKT MHTEPECOB, CyLLLEeCTBOBABLUNIA Ha
NPOTAXEHUW npoLueaLwero roga, 6onee He cywecTByeT, coobmte 06 3ToM. |

Ecnu obcToATeNnbCTBa, YKadaHHble B HACTOALLEM 3aABMEHUM, U3MEHATCA B BynyLieM, A coobluy 06 3Tom
PYKOBOZCTBY KOpropaLuu.

@.1.0 (Haneyatarb Unu Hanucatb nevarHbIMu BykBamm) [omKHOCTb (Haneyartarb Uiy Hanucatb neyaTHbIMK BykBamm)
HaseaHue komMnaHum (Haneyararb Unu Hanucarb neyatHsIMu Gyksamn) Appec (ropog, cTpaHa)
Homep B cucteme couuanbHoro Mopnwuck [ara

obecnevenuna CLLA (ecnu ecTb)

Moxkanyncra, umenTte B BUAY, YTO 3aABNEHMA 00 O3HAKOMIEHUN C STUYECKMMW U NPaABOBbLIMU HOPMaMW,
OTHOCALLUMUCA K KOHADIIMKTY UHTEPECOB, PacChlnakoTcA KOMMNaHboHaM, 3aHUMarOLWMM OOHKHOCTH Ha
ONpPeLEeNeHHOM YPOBHE OpraHn3aLLMoHHON CTPYKTYPbl koMmnanmm Tupperware Brands. Ecnv Bam nssecTHo,
YTO TOT WU MHOW KOMMAaHbOH, Haxo4ALMACA nog, Bawmm HenocpencTBEHHbIM PYKOBOLCTBOM, HE MOSyYms
npocbbbl O 3anNOMHEHUM U MOAMNUCAHWUMN TaKOro 3aABNEHNA, HO MOXET UMETb OTHOLLEHUE K KOHINKTY
WHTEPEeCcOoB, NPeayCMOTPEHHOMY YCTaBHbIMU NpaBuiamMmn KOMnaHuu, noxanynicra, npeacraBbre
COOTBETCTBYHOLLEE 3aAB/EHNE, OTHOCALLLEECA K TAKOMY BO3MOXXHOMY KOH(PSIMKTY MHTEPECOB, YKasas UMHA,
damMunInIo N OOMKHOCTL 3TOr0 ML, U OTnpaskTe 3T0 3aAB/IEHWe BMECTe C HACTOALLUM LOKYMEHTOM.

(cm. Ha obopome)



BHUMAHUE!

3anonHnTe 1 noanuwuTe 3aABneHne Ha obpaTHOW CTOPOHE U HanpasbTe ero B Baw otaen kagpos. Ecnn nveet
MECTO KOHNMKT MHTEpecoB 1 Bbl xxenaete coobLmnTb 0 HEM HENOCPEACTBEHHO PyKOBOACTBY KOMMAHWUM
Tupperware, Bbl MOXXeTe HaNpaBuUTb 3TOT 3K3EMMAAP 3aABEHWA MaBHOMY HOPUANYECKOMY KOHCYNLTAHTY
KoMmnaHum no appecy: Tupperware Brands Corporation, Chief Legal Officer, 14901 S. Orange Blossom Trail,
Orlando, Florida, 32837, US.A.
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Mpukpenume Haknenky ¢ UMEHEM U appecoM
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MOXKANYNCTA, MOACHUTE HXKE CYLLIHOCTb KOH®JITUKTA, O KOTOPOM Bbl COOBLLIAETE.
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